A GUIDE
to buying & selling your home

the louise sabino team

YOUR HOME, OUR PASSION.
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SALE TO ASK RATIO

9

AVERAGE DAYS
ON MARKET

10.5%

HIGHER THAN AVERAGE
.

59% FASTER THAN AVERAGE

AWARDS
2006-2017 | DIAMOND AWARD
TOP 3% IN CANADA

2017-2021 | RED DIAMOND AWARD
TOP2% IN CANADA

LIFETIME AWARD OF EXCELLENCE
2019 CAROL FAY AWARD WINNER

MEET

The Team

Licensed since 1999 and after many years as a sales
representative with Tridel, Louise joined Royal LePage
Connect Realty. From 2007-2016, Louise was the proud
recipient of the Diamond Award recognizing those who

rank in the top 3% across Canada. In 2015, with the same
grassroots, Louise chose to branch her team while under the

Louise Sabino
Broker, SRES

guise of Royal LePage Signature Realty Inc., a brokerage that supports over 1000 Realtors.
Louise is a certified home stager and a Senior Real Estate Specialist. Since 2017, Louise has
been recognized with the Red Diamond Award ranking in the top 2% across Canada and
continues to raise the bar and exceed expectations.

Jessica is the newest addition to The Louise Sabino Team,
bringing with her a combined love for the business of real
estate and commitment to detail-oriented client care.
She has worked closely with numerous clients providing
personalized health services that enable them to achieve
their objectives - skills that Jessica applies in real estate
negotiations in today’s hot market. She is determined and
proudly client-driven and will not stop until you have
accomplished your real estate goals.

Jessica Garcia Azuz
Sales Representative

“I believe that in order to create something valuable,
integrity and transparency are key and constitute the
foundation to accomplishing great work together.”

Connect

@LouiseSabinoTeam
@JessAzuz.Realtor

EXPERIENCE
Licensed
Licensed
Licensed
industry
Licensed

Real Estate Agent With Del Realty Incorporated 2004-2005
Real Estate Agent with Tridel 1997-2004 selling condominiums in and around The GTA
Insurance Underwriter with Cigna Insurance Company of Canada 1988-1990 servicing the surety
Insurance Broker with Marsh and McLennan, Limited 1990-1997 servicing the surety industry

RAISING THE BAR
Our advice to anyone considering buying or selling real estate is to first pick a salesperson in whom
you have the most trust. Mutual trust and loyalty are essential ingredients and play a central role in
any Realtor-client relationship. You deserve, in return for this trust, continued communication and
support. With this in mind, we give to you our promise of continued professional service so you are
fully satisfied with your purchase or sale.

FUTURE FOCUS
To give back to the community by way of sponsorship or volunteering with local organizations
To continue our involvement in supporting local women’s shelters
To always work toward new goals and ways to serve you better
To create, and sustain, a fun, empowering, exciting and high-energy work environment centered
around personal growth
To help 100 families with their buying and selling needs over the next two years

Senior Real Estate
Specialist
We have the knowledge, experience and
compassion required to comfortably handle
challenges unique to senior citizens. We take a
no-pressure approach to the transaction
process and have a strong service orientation
that allows us to carefully walk seniors, and
their families, through the ins and outs of the
buying or selling process with ease.
We will take the time and effort required to
make you feel comfortable and in-touch with
the selling or buying process. We understand
and empathize with the demands a sale or
purchase can have on a senior and will actively
work to minimize them. Our role is to take the
stress, worries and uncertainties off your
shoulders and place them onto our own.
We tailor the marketing of a home to the
specific needs of seniors and their family
members and have extensive knowledge of
local senior housing options as well as elderly
support services. We take an active role in
ensuring your home gets the attention
it deserves on the market. This removes the
burden from the seller and allows for optimum
exposure.

Ready, Stage, Sold.
We often get asked how and why staging a home can
play such a significant role in the selling process. There
are pages and pages of statistics we could show you
to answer that question, but to put it simply, it gives
buyers a better sense of what their ‘life’ would look like,
in your home. Staging allows prospective buyers to
mentally visualize themselves living in your home
before they make the decision to purchase it.
Staging is not meant to take away from your own
sense of style and decor, but rather, is used to
enhance it and give buyers a better sense of how their
own likings and taste could pair nicely with your
home’s finishes and features. As accredited staging
professionals, we work diligently to ensure your home
is ready for the market at no cost to you.

We are continually updating our
inventory of staging items to keep
up with style trends so your home
is sure to impress prospective
buyers when it hits the market!

The Statistics
21% of buyers’ agents believe staged homes
increase the dollar value buyers are willing to offer
by 1-5% compared to a similar unstaged home
29% of buyers’ agents believe staged homes increase the
dollar value buyers are willing to offer by 6-10% compared to a
similar unstaged home

80% of prospective buyers find it easier to visualize
a property as a future home when staged

Buying a Home
Proactive and professional service until you
find the right home and continued support
beyond your purchase making your
transition as seamless and stress-free as
possible
Up to the minute information on new MLS
listings, reduced prices, current bank power
of sales, new home options and private sales
sent to your inbox
Proactive prospecting within your desired
area to locate potential sellers with homes
that fit your criterion and fall within your price
point
Absolutely no fees or costs to you as buyers
and daily emails sent to your inbox with new
or reduced properties on the market to keep
you in the loop in terms of competitors
Access to view properties as soon as they
come on the market and sometimes even
before they hit the market

Are you financially
ready?
In order to avoid any future surprises,
there are a number of financial exercises
you can do to gauge where you stand.
Most often they include calculating your
net worth and calculating your current
monthly income vs. your fixed expenses
including debt repayment.
Once you understand these variables,
you can make a proper sound, and most
importantly, informed decision when it
comes to purchasing a home.
Knowing your net worth (the amount left
over once total liabilities and assets are
subtracted) is crucial when sitting down
with your mortgage representative. Not
only will this information guide you in
purchasing a home, it also provides a
snapshot of your current financial
situation.

Let's Talk

MORTGAGES

PRE-APPROVAL
Once you’ve made the necessary calculations and feel confident that you are ready to
obtain a mortgage, it’s wise to select a lender and get pre-approved. The lender will look
at your financials and establish the amount of mortgage you can afford. Once confirmed,
the lender will provide a letter of written confirmation or certificate for a fixed interest rate
that is valid for a certain period of time.
Some buyers may decide against the pre-approval because they want to wait until they
find the right property that suits their needs and fulfills their wishlist. However, a preapproval makes the home search a lot less time consuming and much easier because you
will know your price limit. It also shows sellers that you are prepared and financially sound.

THINGS TO HAVE ON HAND
Details from your current employment including pay stubs and confirmation of salary
Other sources of income and proof of financial assets
Source of amount of downpayment and deposit
Proof of source of funds for closing which is usually 1.5 - 4% of the purchase price
Your personal information and valid identification
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1.

What type of home are you looking for?

2.

How many bedrooms & bathrooms do
you need?

3.

Do you want a separate dining room, or
open concept?

4.

Do you want a finished basement? Or
need a separate entrance?

5.

How large of a garage do you need?

6.

How easy is your current commute? Are
you willing to compromise for a home
location?

7.

Where is your extended family located?

8.

Do you have any specific location
needs?

9.

What size home are you looking for?

10.

How much are you willing to spend on
upgrades?

11.

How accessible do you want services to
be? (Ie. Schools, shopping, hospitals)

What's involved in

HOME OWNERSHIP

Mortgage Payments
Whether you have monthly, weekly or bi-weekly mortgage payments, be sure to have the
funds available on time. Making late payments may result in late charges and negatively
affects your credit rating. It can even lead to more serious consequences such as foreclosure.
It is wise to have three months worth of mortgage payments in your account at all times.

Saving For Emergencies
All buildings have a life cycle meaning they age and will require repairs and replacements at
some point. Even if you are handy, there are costs associated with any project and it is wise to
have funds set aside for when that time comes. Saving for emergencies also allows you to
account for non-home ownership related situations such as a family emergency or job
insecurity.

Costs of Operating A Home
Besides your mortgage, property taxes, and insurance - there are many other ongoing costs
associated with operating your home. They may include, but certainly are not limited to:
maintenance and repair, costs for services such as a security alarm and cable and internet. If
you have a condominium, some of these expenses may be included as part of your monthly
maintenance fees. The cost of operating a home depends on a number of variables and this
should be taken into consideration when purchasing a home.

Live Within Your Means
Prepare a monthly budget and stick with it. You should continuously monitor your spending
habits and every month evaluate your progress in meeting your financial goals. If you are
spending too much, finding ways to cut back can significantly alter financial stress you may be
feeling. Owning a home, whether it be your first or fifth, requires that you pay close attention to
your finances and make adjustments as is necessary.

Selling a Home
A lockbox (if applicable) will be placed on
your home for all appointments as well as a
for sale sign to provide exposure to passers
by
Professional Photographs and a video tour
will be taken to showcase your home. A 3D
tour and custom feature sheets will follow
Your property will be loaded onto The
Toronto Real Estate Board and within 24 hrs
of activation, will appear on Realtor.ca
Once activated, showings can be booked
and our full service reception will keep you
updated on all appointments
After each showing, a follow up will be
done to obtain feedback. This information
will be relayed to you in order to ensure
you are up-to-date with how your property
is being received by potential buyers
A weekend open house may be conducted
on your property to maximize exposure to
the public. This is left up to your discretion

The Professionals

TO HAVE IN YOUR CORNER

REAL ESTATE AGENT
No one will play a more important role in helping you find a home than your real estate agent.
Having the right agent by your side will not only give you more free time but you can be at
ease knowing everything is being taken care of. From offer negotiations and researching
market trends to having community insight, arranging showings and home inspections - the
value of a dedicated realtor is endless! All this and more are part of what I will do for you as my
client.

LAWYER
Protecting your legal interests is vital to the purchasing process. A lawyer will provide security
and esnure that the property you are wanting to buy does not have any building or statutory
liens, charges of work or clean up orders. Your contracts will be reviewed in detail and money
will be exchanged legally. Again, shop around and ask questions as legal fees and services
may vary.

HOME INSPECTOR
A necessary condition to add in your offer is a home inspection. Hiring the right professional
who is knowledgeable can make all the difference. The home inspector’s role is to inform you
on the property’s condition and will advise you if something is not functioning properly, needs
to be changed or replaced, or is not safe.

MORTGAGE BROKER
If you haven’t already gone through the process of mortgage pre-approval, you will need to
find the right lender to assist you during the purchasing process. Remember, there are many
financial institutions that provide mortgages so it’s always a good idea to shop around and ask
questions because interest rates, lender terms and conditions can vary.

Marketing In a Nutshell
We feel strongly that how your home is marketed
plays a critical role when it comes to why someone
would want to buy it. Marketing your home is
designed to shed light on its best features to
prospective buyers and buyer agents. We are proud
to offer all of our marketing materials, strategies and
tools at no additional cost to you as our sellers. We
also strive to make the time before your home hits
the market as stress-free as possible for you as our
client. There is an ancient proverb that says ‘First
impressions are the most lasting’ and we couldn’t
agree more. That’s why part of our promise to you is
that your home is ‘stage ready’ and brings the ‘wow’
factor the minute it hits the open market!

Our Online Presence
@LouiseSabinoTeam
@Jessazuz.realtor
The Louise A. Sabino Team

Marketing Your Home
Neighbourhood ad mail cards sent out to over
5000 homes in Durham Region that showcase
properties that we have on the market, are
recently sold or coming soon
Custom feature sheets that highlight your
home’s best features and are readily available to
buyers and their agents during showings and
open houses
Paid advertising through Facebook and
Instagram that targets specific groups in
designated areas to ensure that everyone who
should see your home, does!

Meet our

MEDIA TEAM

MY HOME VIEWER | Videography
A few years ago, we decided to up the ante for our clients by offering video tours of their
homes. Matt, our videographer, works wonders behind the camera and does an amazing job
of putting your home’s best foot forward. The video tour takes roughly 1 hour to put together
and is posted on our Facebook page, Instagram, YouTube and Website as well as promoted
through paid advertising for maximum exposure.
Additionally, the video tour is linked to your home’s listing through the Multiple Listing Service
so buyer agents see it as soon as your home hits the market. The video is a great way to
capture the flow of your home and makes it easier for buyers to imagine what it might be like
to walk through your home - meaning a greater chance they might book a showing to do just
that.

PIXELS ALIVE | Photography
We have worked with Peter of Pixels alive for longer than we can remember and he
continuously surprises us with his talent, professionalism and ability to capture your home in
the best light. Like the video tour, professional photos truly matter when it comes to marketing
your home to ensure you get top dollar. The photos are uploaded to MLS the day your home
hits the market and not a minute later!
Peter is always finding new innovative ways to up the ante when it comes to showcasing your
home and something we are really proud to offer our clients is a comprehensive 3D tour of
your home. It works similarly to Google Maps in that you can select areas in the home you’d
like to check out and it brings you there via a 3D model.
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JUST LISTED
Immediately after your home hits the market, we
get started on Social Media promotion.
Here's what we post:
10 of the best photos of your home
The address & city
The MLS number for easy access
Price
A short description with all the highlights!
We always use Paid Promotion to ensure your
property is reaching as many people as possible.

THE FOLLOW UP
To keep up with the momentum and reach as many people as we can, we stagger posts in the
days following - including the full virtual tour, additional photos and any updates (like price change!).
This is all posted to both Instagram and Facebook to reach the widest range of potential buyers.

